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Research

Focus Groups and Polls – Spring 2007
Focus Groups in Boston area, Chicago, and Stevens Point, WI

Polled nationally, and in WI and IL

Key Findings
Strong Affections for trees and forests

Many use firewood

Awareness of invasive species

Need to connect the dots

Can change behavior easily if informed
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Options

Public Education and Outreach

Advertising

Direct Marketing

Web communications and viral marketing
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DontMoveFirewood.org

Informative and educational

Fun

Viral

Effective 
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Website
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Video
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Key Supporters

Judy Antipin, U.S. Forest Service

Frank Lowenstein, Leigh Greenwood,The Nature 
Conservancy

Jodie Ellis, Purdue University

Many others…
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Results

Awards
Coolhomepages.com awarded DMF in the following areas

Animation
Educational
Flash
Fun
Illustration
UltraHip

Measures
DontMoveFirewood.org high ranked on Google;
32,000 unique visitors since launch in July;
Videos have been viewed over 12,000 times;
DontMoveFirewood.org has almost 1000 friends on MySpace, 
Facebook, and YouTube;
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We Need Your Support!

Link to DontMoveFirewood.org

Blog  for us

Create an email “push” to our website

Media Kit – More information and tools
http://www.dontmovefirewood.org/media-kit.html

Email your ideas to us
Newspaper articles

Organizational information
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Future Plans

Increasing Audience

Social Networking

Advertising

Additional video – animation

Documentary film

Survey Research
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